




Employability 
Our programs include curricular internships, applied methodologies and close collaboration 
with companies and institutions. The training is oriented towards the development of professional 
competences, facilitating strong and sustainable employability.

Proven academic quality
Teaching is delivered by highly qualified faculty and renowned professionals. The Master’s 
Degrees are official, verified and accredited, ensuring rigorous, up-to-date training recognized 
at both national and international levels.

PhD Program
Our Master’s Degrees provide access to PhD Programs, the highest level of university education. 
Through these studies, students acquire the academic and methodological foundation required 
to continue research training and develop a doctoral thesis.

Direct connection with the professional environment
The Faculty of Economics promotes its own initiatives, such as the Mentoring Club, strengthening 
contact between students and professionals and expanding opportunities for professional 
development and networking..

Public higher education 
Studying a Master’s Degree at the Faculty of Economics means accessing high-quality education 
at public tuition fees, with the possibility of applying for scholarships and financial aid, thereby 
maximizing the return on investment.

Why does a Master’s Degree at the
Faculty of Economics of the UV 

Choosing a Master’s Degree is a strategic decision. At the Faculty of Economics 

of the Universitat de València, we offer advanced training that combines academic 

excellence, professional orientation and real impact, within a public university 

environment of recognized national and international prestige.



Economics

Master’s Degree in Economics

Master’s Degree in Economic Globalisation: 
International Trade Management

Master’s Degree in Economic Policy and Public Economics 

Business Administration and Management

MBA
Master’s Degree in Business Management. MBA

Master’s Degree in International Business Management. iMBA

Master’s Degree in Banking and Quantitative Finance 

Master’s Degree in Actuarial and Financial Sciences 

Master’s Degree in Accounting, Auditing and Management Control

Master’s Degree in Creating and Managing Innovative Companies 

Master’s Degree in Business Strategy 

Master’s Degree in Corporate Finance 

Master’s Degree in Quality Management 

Master’s Degree in Marketing and Market Research 

Master’s Degree in Business Process Planning and Management 

Master’s Degree in Tourism Management and Planning 

Master’s Degree in Social Economics (Cooperatives and non-profit Organisations)
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The Master’s Degree in Economics provides advanced training oriented towards both 

professional and research careers.

• Provides access to the PhD Program in Industrial Economics (any area of Economics).
• Prepares students for professional and academic careers in economics.
• Participates in the Faculty of Economics Mentoring Club, where professionals mentor 

postgraduate students.

Designed for students interested in economics who wish to develop strong analytical and 
quantitative skills for market analysis, economic decision-making and international economics.
Access from degrees in:
• Economics.
• Business.
• International Business.
• Business Intelligence and Analytics.
• Science and Engineering (Data Science, Mathematics, Physics, Engineering).
• Other degrees with an analytical or quantitative background.

Competences and skills
• Top-level, internationally accredited training for careers in government, business and public 

policy at regional, national and international levels.
• Rigorous economics curriculum covering core foundations, specialized topics and advanced 

analytical and quantitative techniques.
• Development of skills to conduct advanced economic analysis.
• Expert faculty mentorship provided by internationally recognized professors, supporting 

professional development or further postgraduate studies.

Career opportunities
• International organizations (OECD, IMF, ILO, World Bank, among others).
• Public institutions (ministries, central banks, European Commission, etc.).
• Private companies, including fi nancial and consulting fi rms.
• Think tanks.
• Research institutions and university departments, including access to prestigious PhD 

programs in Spain and abroad.

Economics

• Duration: 2 semesters

• Credits: 60

• Places: 30

• Study mode: face-to-face

• Language: English (B2 level, previous 

studies, or interview required)

• Area of expertise: Foundations of 

Economic Analysis, Applied Economics, 

Quantitative Methods for Economics 

& Business and Econometrics

• Class schedule: mornings and 

occasional aft ernoons

www.uv.es/master-economia
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Master’s Degree taught for more than 20 years at the International Economics Institute, 

a research centre dedicated to knowledge transfer to society.

• Mandatory internships worth 24 credits, which may be completed anywhere in the world.
• Teaching delivered by full professors, associate professors and highly renowed 

professionals.
• Training complemented by seminars and visits to companies and institutions.
• Linked to the Chair in Port Economics and to the PhD Program in International Economics.
• High academic quality standards and strong student training.

Designed for graduates in economics, business and related fi elds, without being restrictive.
• Open to students from any country.
• With profi ciency in Spanish, English and one or more other languages.
• Open to multicultural and international environments.

Competences and skills
• Development of professional competences through collaboration with external partners from 

the business sector.
• Strong analytical and problem-solving skills.
• Eff ective communication and professional autonomy.
• Solid preparation to operate in complex international environments.
• High graduate employment rate.

Career opportunities
• International logistics specialist or manager in freight forwarders, shipping agencies or inter-

nationalized companies.
• Marketing, international trade, procurement or sales specialist or manager.
• Internationalization specialist in fi nancial institutions.
• Management, executive or consulting roles in international companies.
• Technical or managerial positions in national and international organizations and foundations.
• Access to PhD studies.

Master’s Degree in Economic 
Globalisation: International 
Trade Management

• Duration: 2 academic years

• Credits: 90

• Study mode: face-to-face

• Language: Spanish and English

• Area of expertise: Business 

Organization; Marketing 

and Market Research

iei.uv.es/master
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• Duration: 2 semesters

• Credits: 60

• Places: 30

• Study mode: face-to-face

• Language: Spanish

• Class schedule: aft ernoons, 

 Monday to Thursday

• Area of expertise: Economic Policy; 

Public Economics and Public 

 Finance

The Master’s Degree provides specialized training in the analysis of the role 

of the State from an economic, political and social perspective.

• It has collaboration agreements for the completion of curricular internships.
• Provides access to the PhD Programs in Social Sciences and in Industrial Economics.
• Off ers training oriented towards both professional and research careers.

Designed for students interested in the analysis of public intervention and economic policies.
Access from degrees in:
• Economics: all specializations..
• Other Social Sciences and Law degrees:  Business Administration and Management, 

Political Science, Sociology, International Business, Tourism, International Relations, 
 Law, among others.

Competences and skills
• Training of highly qualified professionals in the field of public economics 

and economic policy.
• Development of skills for the evaluation of public policies.
• Academic training oriented towards the development of research skills.

Career opportunities
• International organizations and European institutions.
• Public administrations (central, regional and local).
• Consulting fi rms, research departments and think tanks.
• Social, trade union and business organizations.
• Universities and research centres.

Master’s Degree in Economic 
Policy and Public Economics

www.uv.es/masterpoleco
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The Master’s Degree in Business Administration (MBA) provides training oriented 

towards the business world, combining academic content with a strong practical focus.

• Includes external internships with a duration of 250 hours.
• 40% of the faculty are professionals from the business sector.
• Specialized seminars and workshops are off ered.
• Use of business simulators.
• Advanced Excel and Offi  ce 365 workshops.
• Participation in the Mentoring Club of the Faculty of Economics.

• Designed for graduates in sciences, engineering and social sciences 
and law who wish to expand their opportunities in the business field.

• Graduates from programs with limited or no prior business content.
• Professionals seeking career reinvention or reorientation.

Competences and skills
• Application of advanced theoretical and practical knowledge.
• Problem-solving in new environments and multidisciplinary contexts.
• Refl ection on social responsibility and professional ethics.
• Ability to address and resolve complex situations.
• Teamwork, collaboration and organization of activities.
• Individual and collective decision-making in professional practice.
These competences prepare graduates for professional practice in the private, public and social sectors.

Career opportunities
• Business management and administration.
• Department management (human resources, fi nance, marketing, among others).
• Business development and advisory or consulting roles.
• Project Manager in business projects.
• Communication, marketing, sales and brand management.
• Corporate fi nance.

Master’s Degree in Business 
Management. MBA

• Duration: 18 months

• Credits: 90

• Language: Spanish

• Area of expertise: Economics, 

Business Administration, Marketing, 

Trade, Accounting and Tourism

www.uv.es/mba
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The Master’s Degree is delivered in collaboration with the International Business School 

Alliance (IBSA) and is oriented towards international business management.

• Teaching is delivered entirely in English.
• Mandatory international mobility during one semester at a partner university of the IBSA 

alliance in Germany, France, Portugal or the United States.
• International double degree, leading to the award of two Master’s Degrees,
 one from each university where the studies are completed.
• Off ers diff erent specializations depending on the host university, such as international 
 marketing, international fi nance, international logistics, international risk management 
 and data analytics.

Designed for:
• Recent graduates in economics and business.
• Junior professionals interested in the international fi eld.
• Previous professional experience of two years is recommended.

Competences and skills
• Understanding of the complexity of international business management.
• Identifi cation and analysis of key success factors in international projects.
• Ability to work eff ectively in teams in diverse and multicultural contexts.
• Knowledge and evaluation of business management and marketing strategies 

in international environments.

Career opportunities
• Companies operating in international environments.
• Public institutions involved in international economic relations.
• International market research.
• Access to PhD programs in economics and business at the Universitat de València.

Master’s Degree in International 
Business Management – iMBA

• Duration: 12 months

• Credits: 90

• Study mode: face-to-face

• Language: English

• Area of expertise: Economics, 

Business Administration, Marketing, 

Trade, Accounting and Tourism

www.uv.es/imba
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Interuniversity Master’s Degree jointly delivered by the Universitat de València, 

Universidad Complutense de Madrid, Universidad del País Vasco and Universidad 

de Castilla-La Mancha. It provides specialized training in quantitative fi nance and 

advanced economic and fi nancial analysis.

• Teaching is delivered at diff erent university campuses depending on the academic year.
• Organization of workshops and activities aimed at connecting students with the labour market.
• Provides access to the PhD Program in Quantitative Finance and Economics at the Universitat 

de València.

Designed for graduates in:
• Economics.
• Business Administration.
• Actuarial and Financial Sciences.
• STEM profi les with a strong quantitative background.
Oriented towards students with training in mathematics, statistics, econometrics and programming, 
and an interest in asset valuation and risk management. If Spanish is not an offi  cial language in the coun-
try of origin, a B2 level is required. A B2 level or higher in English is valued in the admission process.

Competences and skills
• Intensive application of quantitative and computational techniques in complex fi nancial 

environments.
• Econometric modelling and estimation.
• Valuation of fi nancial assets and derivatives.
• Fixed income analysis and risk measurement and management.
• Data handling, programming and rigorous communication of results, with both professional 

and research orientation.

Career opportunities
• Quantitative analyst and risk analyst (market and credit).
• Model validation, Asset and Liability Management (ALM) and treasury.
• Trading, portfolio control and management.
• Consulting, auditing, fi ntech and data analytics.
• Public sector, fi nancial supervision and continuation to PhD studies and applied research.

Master’s Degree in Banking 
and Quantitative Finance

• Duration: 4 semesters

• Credits: 120

• Study mode: face-to-face

• Language: Spanish

• Area of expertise: Financial 

Economics

www.fi nanzascuantitativas.com
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The master’s program off ers specialized training in risk analysis, modeling, and 

management from an actuarial, fi nancial, and quantitative perspective.

• Specialization in actuarial modelling, advanced statistics and risk management.
• Training in regulatory compliance under frameworks such as Solvency II, Basel III and IFRS 17.
• Includes elective courses, the Master’s Thesis and up to 900 hours of professional internships.
• Provides access to the regulated profession of Actuary, with high employability.

Designed for graduates in:
• Finance and Accounting.
• Business Administration.
• Economics.
• Mathematics, Statistics and Engineering.
Oriented towards students interested in the insurance sector, risk measurement and the design
of investment and savings products. Logical reasoning, scientifi c rigor, autonomy and the ability to 
handle complex data are valued.

Competences and skills
• Application of advanced models in life insurance, non-life insurance and pension plans.
• Assessment of fi nancial risks through statistics, data analysis and stochastic 

simulation.
• Calculation of provisions, reserves and solvency margins in accordance with international 

standards.
• Use of specialized soft ware and programming languages such as R and Python.
• Preparation and communication of technical reports with clarity and professional expertise.

Career opportunities
• Insurance sector.
• Banking and fi nance.
• Consulting and auditing.
• Business and public sector.
• Academic and research career.

Master’s Degree in Actuarial 
and Financial Sciences

• Duration: 4 semesters

• Credits: 120

• Study mode: face-to-face

• Language: Spanish

• Area of expertise: Financial Economics, 

Accounting, Quantitative Methods 

for Economics and Business, 

and Applied Economics

www.uv.es/masteractuariales
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The Master’s Degree provides specialized training in the fi eld of accounting and business.

• Specializations in Auditing and Management Control.
• The specialization in Auditing is accredited by the Spanish Accounting and Auditing 

Institute (ICAC).
• Includes 400 hours of internships in audit fi rms and in public and private companies, 

both nationally and internationally.
• Part of the PIBE AECA Scholarship Program.

Designed for university graduates in economics and business, as well as in degrees and double 
degrees that include training in accounting, among others:
• Business Administration.
• Finance and Accounting.
• Economics.
• International Business.
• Business Intelligence and Analytics.
• Double degrees in Business Administration and Law, Tourism and Business Administration, 

Law and Economics, among others.

Competences and skills
• Solid and specialized training in accounting, auditing and management control, 

supported by ICAC accreditation.
• Development of professional competences through internships that contribute 

to comprehensive student training.
• Preparation, analysis and supervision of economic and fi nancial information applying 

national and international regulations.

Career opportunities
• Statutory auditing, with the required training to access the Offi  cial Register of Auditors.
• Management control (controller).
• Accounting and fi nancial advisory and consulting.
• Administration of insolvency proceedings.
• Professional practice in the public sector (audit institutions, courts of auditors, public treasury, 

among others).
• Access to PhD studies.

Master’s Degree in Accounting, 
Auditing and Management Control

• Duration: 3 semesters

• Credits: 90

• Places: 60

• Area of expertise: 

Accounting

www.uv.es/mastercontabilidad
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The Master’s Degree provides predominantly practical training oriented towards 

entrepreneurship and innovation management.

• Includes 150 hours of internships in innovative companies, consulting fi rms 
and research institutions.

• The faculty is composed of experienced academics and renowned professionals 
in their fi elds.

• Participation in the Mentoring Club of the Faculty of Economics.

Designed for university graduates from the following fi elds:
• Economics and business: Business Administration, Economics, International Business, 

Finance and Accounting, Business Intelligence and Analytics, double degrees in Business 
Administration and Law, Economics and Law, and Tourism and Business Administration.

• Engineering: degrees in basic and applied sciences.
• Sciences: Data Science, Physics, Biotechnology and Chemistry.
• Other degrees with scientifi c and technical content.
In general, oriented towards individuals with an entrepreneurial vocation or interested in specializing 
in consulting and innovation management in public and private organizations.

Competences and skills
• Entrepreneurial, managerial and advisory capacity for innovative companies.
• Preparation of viable business plans using advanced methodologies.
• Participation as entrepreneurs in the creation of innovative companies.
• Design and management of R&D&I projects in public and private organizations.
• Management and promotion of innovation in companies.

Career opportunities
• Creation of one’s own company.
• Professional practice in innovation-oriented companies.
• Positions in national and international public institutions as R&D&I project manager.
• Consulting and advisory roles.
• Access to the PhD Program in Business Administration.

Master’s Degree in Creating and 
Managing Innovative Companies

www.uv.es/masterei

• Duration: 2 semesters

• Credits: 60

• Places: 25

• Study mode: face-to-face

• Language: Spanish

• Area of expertise: 

Business Organization
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The Master’s Degree provides specialized training in the formulation 

and implementation of corporate and competitive strategies in organizations.

• First offi  cial Master’s Degree exclusively focused on business strategy issues.
• High participation of external professionals from the business sector.
• Combines the academic rigor of university faculty with a practical and up-to-date vision 

of business reality.
• Participation in the Mentoring Club of the Faculty of Economics.
• Mentors, experts from the business fi eld, support students in the development 

of their professional careers.

Designed for:
• Recent graduates in degrees related to Business Administration.
• Junior professionals interested in specializing in business strategy.

Competences and skills
• Training of specialists, managers and middle managers who collaborate closely 

with top management.
• Development of analytical capacities and specialized knowledge in the design 

of competitive and corporate strategies.
• Application of strategic criteria in business decision-making.

Career opportunities
• Management positions in companies.
• International organizations and European institutions.
• Public administrations.
• Strategic consulting.
• Social organizations.
• Universities and research centres.

Master’s Degree 
in Business Strategy

• Duration: 2 semesters

• Credits: 60

• Places: 25

• Study mode: face-to-face

• Language: Spanish and English

• Class schedule: aft ernoons, 

Monday to Friday

• Area of expertise: 

Business Organization

www.uv.es/masterestrategia
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The Master’s Degree has a highly professional orientation with a practical 

and applied approach.

• Includes external internships with a duration of 180 hours (6 credits).
• Participation in the Mentoring Club of the Faculty of Economics.
• Closely linked to the PhD Program in Accounting and Corporate Finance of the Universitat 

de València.
• Sponsored by the Santander Bank International Finance Chair, which awards a prize 

for the best academic record.

Designed for holders of Bachelor’s Degrees, former undergraduate degrees, engineering degrees 
and equivalent qualifi cations.
• Provides continuity to degrees in Finance and Accounting, Business Administration 

and Economics.
• Related profi les include degrees in which the candidate has completed coursework in fi nance.

Competences and skills
• Analysis and assessment of the company’s economic and fi nancial situation through external 

and internal fi nancial statements, cost accounting and advanced analytical tools.
• Formulation of sustainable fi nancial strategies.
• Management of risks, liquidity and investments.
• Valuation of companies and projects.
• Responsible decision-making in complex economic, legal and fi nancial environments.

Career opportunities
• Specialized fi nancial, economic and strategic advisory.
• Participation in mergers and acquisitions, private equity and fi nancing operations.
• Preparation of business plans and valuation of investments and companies.
• Support to management teams in leveraged operations and fundraising.
• Professional development in consulting fi rms, private companies and the public sector.

Master’s Degree 
in Corporate Finance

• Duration: 2 semesters

• Credits: 60

• Places: 40

• Study mode: face-to-face

• Language: Spanish

• Class schedule: aft ernoons

• Area of expertise: Corporate Finance

www.uv.es/masterfi nanzascorporativas
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Master’s Degree 
in Quality Management

• Duration: 2 semesters

• Credits: 60

• Places: 25

• Study mode: face-to-face

• Language: Spanish

• Area of expertise: 

Business Organization

www.uv.es/mastergestioncalidad

The Master’s Degree provides specialized training in quality management in public 

and private organizations.

• Internships carried out in partner organizations of recognized prestige 
in the fi eld of quality.

• Teaching delivered by academics and professionals with proven experience.
• Participation in the Mentoring Club of the Faculty of Economics.
• Preferential access to the PhD Program in Business Administration.

Designed for:
• Recent graduates in Business Administration, Tourism, International Business, Labour 

Relations, Food Science and Technology and Engineering degrees oriented towards business 
organization (industrial, chemical, among others).

• Graduates of double degrees such as Business Administration and Law, and Tourism and 
Business Administration.

• Professionals interested in quality management, management systems 
and sustainability.

Competences and skills
• Implement and manage quality systems in any type of organization.
• Integrate quality, environmental, occupational health and safety management systems, 

among others.
• Design sustainability strategies and integrate them with quality strategies.
• Solve problems, work in teams and develop organizational and planning skills.
• Promote continuous and systematic improvement of work processes.

Career opportunities
• Quality manager or quality technician in public and private sector organizations.
• Integrated management systems manager or technician.
• Responsible for integrating sustainability and quality strategies.
• Consulting in the design and implementation of quality systems, integrated management 

systems and sustainability.
• Research career through the PhD Program in Business Administration.
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Interuniversity Master’s Degree jointly delivered by the Universitat de València 

and the Universitat Jaume I.

• Voluntary external internships.
• Seminars delivered by professionals and company visits.
• Participation in the Mentoring Club of the Faculty of Economics.
• Employability workshop.
• Off ers four specializations.
Specializations:
• Communication, Distribution and Market Research (delivered at the Universitat de València).
• International Marketing (delivered at the Universitat Jaume I).

Designed for holders of an offi  cial university degree interested in the fi eld of marketing and 
market research.dos.

Competences and skills
• Design, implementation and control of marketing plans, oriented towards strategic 

decision-making and the application of operational marketing.
• Planning and execution of market research, selection of analytical techniques and transformation 

of data into useful information for management.
• Organization of marketing departments and development of problem-solving, negotiation 

and eff ective communication skills in collaborative environments.
• Preparation and rigorous defense of reports and proposals before specialized audiences, 

integrating critical thinking and argumentative capacity.

Career opportunities
• Marketing and business strategy consultant.
• Market research manager.
• Digital marketing manager and community manager.
• Marketing director and sales director.
• Store manager at regional, national or international level.
• Product or brand manager.
• Communication director.

• Duration: 2 semesters

• Credits: 60

• Study mode: face-to-face

• Language: Spanish

• Area of expertise: Marketing

 and Market Research

Master’s Degree in Marketing 
and Market Research

www.uv.es/mastermarketing
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The Master’s Degree provides training oriented towards the design, optimization 

and management of business processes through analytical methods, 

digital tools and principles of economics and management.

• Includes internships in companies, with the option of a professional track exceeding 
1,400 hours of internships.

• Training complemented by company visits and a clearly professional orientation.
• Teaching developed in a multicultural environment.
• Participation in the Mentoring Club of the Faculty of Economics.
• Provides access to PhD programs.

Designed for:
• Recent graduates.
• Junior professionals interested in business management, process analysis and improvement.
Suitable for graduates in Business Administration, Economics, Finance, Accounting, International 
Business, Tourism, Business Intelligence and Analytics, Mathematics, Physics, Data Science or 
Engineering.

Competences and skills
• Analysis, planning and optimization of business processes.
• Operations management and decision-making support.
• Development of transversal skills such as communication, leadership and teamwork.
• Application of agile methodologies such as SCRUM and LEAN.
• Use of high-demand ICT tools such as Power BI, SQL, R and Python.
• Integration of artifi cial intelligence in the improvement of business processes.
• Training in multicultural and multidisciplinary environments.

Career opportunities
• Private sector: planning, operations, logistics, quality and data analysis.
• Public sector: process and service improvement.
• Consulting: organization and continuous improvement.
• Access to PhD programs in Statistics and Optimization or Business Administration.

Master’s Degree in Business 
Process Planning and Management

• Duration: 3 semesters

• Credits: 90

• Study mode: face-to-face

• Language: Spanish

• Area of expertise: Quantitative 

Methods for Economics and Business 

/ Statistics and Operations Research

www.uv.es/masterpgpe
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The Master’s Degree in Tourism Management and Planning has a professional 

orientation and is delivered over one academic year.

• Compatible with degrees in Tourism, Business Administration, Economics or Geography.
• Includes mandatory curricular external internships worth 9 ECTS credits.
• Teaching delivered by university faculty specialized in tourism and by professionals 

from the sector.
• Part of the training is developed through professional fi eld trips.

• Recent graduates.
• Junior professionals seeking to develop their careers in the tourism sector.
The Master’s Degree off ers specializations in Tourism Business Management and Destination 
Planning. It is designed for students who wish to generate impact in the public and private sectors 
and to train in the strategic management and planning of competitive tourism organizations and 
territories.

Competences and skills
• Strategic planning of tourism destinations.
• Management of departments and tourism organizations.
• Sustainable tourism governance.
• Development of leadership and negotiation skills.
• Analysis of emerging tourism markets.
• Training for managerial and technical decision-making through immersion in professional 

internships.

Career opportunities
• Private sector: management of accommodation establishments, travel agencies and tour 

operations; revenue manager; customer experience (CX) designer; expansion management 
or R&D&I management.

• Public sector: smart tourism destination manager and governance technician.
• Consulting: strategy consulting, tourism intelligence, ESG, sustainability and new markets.
• Research: career as a specialized researcher, with access to the PhD Program in International 

Economics and Tourism.

Master’s Degree in Tourism 
Management and Planning

• Duration: 2 semesters

• Credits: 60

• Study mode: face-to-face

• Language: Spanish

• Area of expertise: Economic, 

Social and Business Sciences Applied 

to Tourism

www.uv.es/masterdeturismo
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The Master’s Degree provides specialized training in the fi eld of Social Economy.

• Double degree with the University of Bologna.
• Possibility to choose between a professional profi le or a research profi le.
• Includes 250 hours of optional internships in Social Economy companies and organizations.
• Provides access to the PhD Program in Social Economy.
• High graduate employability rate.

Designed for graduates in:
• Business Administration.
• Economics.
• Law.
• Social Work.
• Labour Relations and Human Resources.
Also oriented towards qualifi ed professionals from the sector. It is aimed at individuals interested 
in social impact, responsible management and collective entrepreneurship, and motivated to develop 
in innovative and socially committ ed business environments.

Competences and skills
• Training to work in cooperatives, associations, foundations and social enterprises.
• Design, management and evaluation of social projects, as well as promotion of own initiatives.
• Enhancement of professional qualifi cations for active professionals.
• Solid training in economics, law, taxation, accounting, human resources, strategy and scientifi c 

research techniques in Social Economy.

Career opportunities
• Specialist technician in Social Economy entities.
• Manager and evaluator of social projects and social entrepreneur.
• Analyst in the public sector and in organizations with social responsibility.
• Access to an academic and research career.

Master’s Degree in Social Economics 

Organisations)

• Duration: 2 semesters

• Credits: 60

• Places: 40

• Area of expertise: 

Social and Cooperative Economics

www.uv.es/master_economia_social
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Facultat d’Economia 

Avda. Tarongers, s/n.  ·  46022 València

Postgraduate Offi  ce  ·  Offi  ce E03 (Mezzanine fl oor) 

Telephone: (+34) 96 382 85 44; (+34)  96 162 54 80

www.uv.es/economia   ·  postgraueconomia@uv.es

Master’s Degrees 
connecting talent,
knowledge and 
employability

Faculty of Economics

www.uv.es/economia

