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COURSE DATA

DATA SUBJECT

Code: 34429
Name: Sociological analysis of consumption
Cycle: Undergraduate Studies
ECTS Credits: 6
Academic year: 2025-26

STUDY (S)

Degree Center Acad. year Period
1310 - Degree in Sociology Facultat de Ciències Socials 4 First quarter

SUBJECT-MATTER

Degree Subject-matter Character

1310 - Degree in Sociology Sociological analysis of 
consumption ELECTIVES

COORDINATION

XAMBO OLMOS RAFAEL VICENT

SUMMARY

Through a critical analysis of the historical process of the formation of mass consumption, we will study
the theories and empirical approaches to the study and analysis of consumption. We will focus on the
process that begins with Spain¿s entry into contemporary consumption patterns and examine the
structural and subjective aspects that help to understand this phenomenon.

PREVIOUS KNOWLEDGE

RELATIONSHIP TO OTHER SUBJECTS OF THE SAME DEGREE

 There are no specified enrollment restrictions with other subjects of the curriculum.
 
OTHER REQUIREMENTS
 

A good command of quantitative and qualitative social research techniques is advisable in order to apply
them to the analysis of consumption. Likewise, for a proper understanding of the theoretical debates in this
field, it is highly recommended to have successfully completed the course Contemporary Social Theory.
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COMPETENCES / LEARNING OUTCOMES

 - 

Students must be able to apply their knowledge to their work or vocation in a professional manner and have
acquired the competences required for the preparation and defence of arguments and for problem solving
in their field of study.

Students must be able to communicate information, ideas, problems and solutions to both expert and lay
audiences.

Students must have acquired knowledge and understanding in a specific field of study, on the basis of
general secondary education and at a level that includes mainly knowledge drawn from advanced
textbooks, but also some cutting-edge knowledge in their field of study.

Students must have developed the learning skills needed to undertake further study with a high degree of
autonomy.

Students must have the ability to gather and interpret relevant data (usually in their field of study) to make
judgements that take relevant social, scientific or ethical issues into consideration.

DESCRIPTION OF CONTENTS

1. The consumer society in Spain.
Changes in consumption patterns over the past decades.

2. The mass consumer society.
Post-Fordism: industrial reconversion and fragmentation. Decline of social policies and increased labor
vulnerability.
Description and analysis of new consumables and new forms of shopping. The gender of consumption.
Self-referential advertising: the constructed consumer.

3. Dimensions and evolution of consumption according to economic theory.
Interaction between political, economic, and cultural factors in shaping consumption patterns.

4. Subjective dimensions of consumption.
The fetishism of commodities. Desire and self-repression toward the product. Crowds and individuals in
the age of social networks. Expressive styles: identity and difference. The margins of consumer society:
exclusion or rebellion. Moralized consumption.

5. Consumption and social classes.
Distinctive competitiveness in capitalist consumer societies. Space, position, and social situation. The
distinctive logic and the consumption of signs.
Ecological limits of consumption: sustainability in the world-economy.
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6. From matter to info-cognitive flow.
Algorithmic prediction of desire. The tendency toward unlimited supply. Post-scarcity hyperstition.

 

WORKLOAD

PRESENCIAL ACTIVITIES

Activity Hours
Theoretical and practical classes 60,00

Total hours 60,00

NON PRESENCIAL ACTIVITIES

Activity Hours
Attendance at other activities 5,00
Individual or group project 25,00
Independent study and work 25,00
Preparation of lessons 15,00
Preparation for assessment activities 10,00
Resolution of case studies 10,00

Total hours 90,00

TEACHING METHODOLOGY

a) Sessions exhibition by the teacher for each of the agenda items. These sessions will focus on explaining
the concepts, dimensions, interdependencies and key analytical evidence that / students have to learn to
manage 
b) reading short texts to read and work in the classroom, they have to introduce a controversial or
problematic aspect in relation to each of the agenda items 
c) discussion sessions and group analysis from audiovisual materials, such as film or documentary, which
aim to raise new questions about the contents of the course syllabus 
d) Completion of teamwork or individual assignament. Specific guidelines for the completion of the work
specified in the virtual classroom and explained in detail in class. This work will be the subject of guidance,
monitoring and supervision by the teacher. 
e) Attendance and active conferences that are organized as complementary activities throughout the
semester participation.

EVALUATION

Course evaluation system:

1.- Monitoring of practical work carried out during the course, both individual and group-based, including
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attendance at lectures and other activities. 40% of the final grade.

2.- Final written exam. 60% of the final grade.

In order to pass the course, it is essential to obtain a minimum score of 5 (out of 10) on the final exam.
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