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COURSE DATA

DATA SUBJECT

Code: 35103
Name: Introduction to sociology
Cycle: Undergraduate Studies
ECTS Credits: 6
Academic year: 2025-26

STUDY (S)

Degree Center Acad. year Period
1317 - Degree in Tourism Facultat d'Economia 1 Second quarter
1926 - Double Degree Program Tourism and 
BMA Facultat d'Economia 1 Second quarter

SUBJECT-MATTER

Degree Subject-matter Character
1317 - Degree in Tourism Sociology BASIC
1926 - Double Degree Program Tourism and 
BMA

Asignaturas de Formación Básica 
de primer curso (Optativas) ELECTIVES

COORDINATION

ROBLEDO DIAZ LUIS

SUMMARY

The course, located in the first course and course of basic training of the degree of tourism, is a gateway to
sociology. Therefore, it has an introductory character at the same time as panoramic.

A.- Introductory, that provide the first knowledge and skills about the sociological perspective. The aim is
to help to develop a new perspective in consideration of social phenomena. We must split of the vision of
common sense, of the prejudices of ordinary life, which share all humans as social beings, for, by means of
analysis and critique, to develop the proper scientific perspective.

B.- Panoramic, that present the general map of the territory which include the sociology. In order to help
understanding this totality in their internal frame made a path ranging from development of modernity era
to the history of the sociological theory, from the culture to the structure, from the economy to the ecology,
from the everyday life up to the policy, or from the microsocial dimensions up to the macrosocial. Also, the
subject is adapted to a perspective applied to tourism, in order to understand the own different dimensions,
as in when tourism is revealed as a phenomenon of modernity globalized.
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PREVIOUS KNOWLEDGE

RELATIONSHIP TO OTHER SUBJECTS OF THE SAME DEGREE

 There are no specified enrollment restrictions with other subjects of the curriculum.
 
OTHER REQUIREMENTS
 
Without any previous knowledge.
For foreign students from non-Spanish speaking background it is required to complete the subject the
accreditation of a Diploma of Spanish as a Foreign Language in at least level B2 or "Certificat de
Coneiximents de Valenciá" level B2 ("Intermedi").

COMPETENCES / LEARNING OUTCOMES

 - 

Understand the principles of tourism: its spatial, social, cultural, political, labour and economic dimensions.

DESCRIPTION OF CONTENTS

1. GENERAL SOCIOLOGY AND SOCIOLOGY OF TOURISM

- Sociology as a science of modernity.
- Scope of sociology. The sociological point of view
- Key notions, concepts and paradigms of Sociology.
- Social dimension of leisure and free time. Tourism in sociology

2. SOCIAL STRUCTURE AND INEQUALITIES

- Social stratification. Social division of labor.
- Inequality and poverty. The social mobility
- Stratification and social status in tourism.
- Social institutions. The family.
- Sex, gender and sexual orientation. The gender perspective in tourism.
- Age and social structure.
- Urban and rural in tourism

- The concept of culture. Race and ethnicity.
- Social interaction: forms of socialization
- Acculturation, enculturation and transculturation. The multiculturality and interculturality.
- Information and means of communication. The mass culture.
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3. GLOBALIZATION, CULTURE AND SOCIAL INTERACTION.

- The concept of culture. Race and ethnicity.
- Social interaction: forms of socialization
- Dimensions of globalization.
- Global society and tourism.

4. SOCIAL DEVELOPMENT AND TOURIST DEVELOPMENT.

- Social development and tourism development.
- The limits of development. Risk and sustainability society
- Social impacts of tourism. Tourism as an agent of change.

5. METHODS AND TECHNIQUES OF SOCIOLOGICAL RESEARCH

- The research process: from design to the analysis and presentation of results.
- The sources of the investigation. Data collection instruments. International statistics, studies and tourist
observatory.
- Data analysis.

WORKLOAD

PRESENCIAL ACTIVITIES

Activity Hours
Theory 45,00
Classroom practices 15,00

Total hours 60,00

NON PRESENCIAL ACTIVITIES

Activity Hours
Attendance at other activities 0,00
Individual or group project 24,00
Independent study and work 20,00
Preparation of lessons 39,50
Preparation for assessment activities 6,50
Resolution of case studies 0,00

Total hours 90,00

TEACHING METHODOLOGY

1.- Preparation of class: all the classes is prepared: a) reading the material subject previously given by the
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Professor, b) pulling fundamental concepts; and c) developing chips corresponding to such issues

2.-. Readings: is a list of books for your reading and subsequent work

3.- Practices and observations: throughout the course, there are 8 practices or observations. In them, it's
especially addressing training in two of competitions we have set aims to develop: the sociological
imagination, through the attempt of solving problems; and the concern about knowledge of the various
aspects of social life, through the realization of observations in different spaces social.

4.- Tutoring. Students will come to them in workgroups for a detailed follow-up of various activities that
make the learning process.

EVALUATION

• Tests written and/or oral, consisting of one or several tests that consist of theoretical issues 
and/or theoretical practices and/or problems.

• Evaluation of operational activities from the elaboration of work/memories and/or oral 
presentations

• Ongoing evaluation of each student, based on regular attendance at classes and class activities, 
participation and involvement of the student in the teaching-learning process.

To approve each task, activity or evaluation item it is necessary to obtain a qualification equal to or greater
than 5 points. There are requirements essential to pass the subject: 

- Pass the synthesis test

- Pass 6 of the 8 practical activities and, as a whole, the average score on the 8 practices must be equal to
or greater than 5 points.

The evaluation will consist on:

- Synthesis test: between 60% and 80%

- Practical activities and continuous evaluation: between 20% and 40%

The final qualification will be the weighted sum of the note of each of the evaluation items. In the event that
you do not meet any of the requirements to pass the subject, the final grade will be 4.5 points.
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