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SUMMARY

Political and Institutional Communication and New Technologies is a compulsory course in the third year.
The course is designed to introduce students to political and institutional communication from a
fundamentally theoretical approach. The course is divided into two main blocks. The first one introduces
the subject matter and the main methodologies used. The main theories and concepts used in this field of
study are reviewed. Given its importance, a specific topic is dedicated to theories on the formation of the
political agenda. The course also aims to address the main effects of political communication on citizens
and organizations (the shaping of audience democracies, personalization, etc.), especially with the
inclusion of new technologies and their application to electoral campaigns. The second part of the course
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has a more applied character. It reviews the main strategies used in institutional communication and how
they change in the new digital environments. Students are also introduced to the communication of
government action: both of the different public policies that are promoted and in times of crisis.

PREVIOUS KNOWLEDGE

RELATIONSHIP TO OTHER SUBJECTS OF THE SAME DEGREE
There are no specified enrollment restrictions with other subjects of the curriculum.
OTHER REQUIREMENTS

There are no specific requirements to take this course. However, it is recommended to have a
comprehensive reading ability and a correct oral and written expression in Spanish and Valencian.

COMPETENCES / LEARNING OUTCOMES

Analisis de informacion para evaluar problemas politicos o de gestion publica y elaborar propuestas de
mejora

Analizar el disefio, la planificacion, la gestion y la evaluaciéon de las politicas publicas y hacer
recomendaciones de mejora, especialmente en las politicas de género, medio ambiente y desarrollo
sostenible.

Aplicar criticamente las principales teorias y enfoques de la Ciencia Politica y de la Administracion Publica.

Conocer y saber analizar la estructura y funcionamiento de las Administraciones publicas.

Conocer y saber analizar las caracteristicas y pautas de actuacién de los principales actores politicos
(partidos, sindicatos, grupos de interés y nuevos movimientos sociales).

Conocer y saber analizar los procesos electorales, tanto desde el punto de vista institucional, como desde
el del comportamiento de los actores colectivos e individuales.

Pensamiento critico.

Saber analizar la estructura y funcionamiento de los sistemas y procesos politicos, sus elementos, asi
como su dimension histérica, con especial atencion al sistema politico espafol y al de la Union Europea.

Saber analizar las principales técnicas de gestién en la Administracion Publica y disefiar estrategias de
mejora organizativa y aseguramiento de la calidad de los servicios publicos ante los retos del nuevo
entorno digital.

Saber distinguir los valores, ideologias, actitudes y pautas de comportamiento de los ciudadanos asi como
su evolucién temporal.

Saber elaborar informes, dictdmenes y trabajos de investigacién politica.
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Saber identificar, disefiar y transmitir mensajes e informacion politica, especialmente discursos politicos y
campafas politicas e institucionales a través de medios analdgicos y digitales.

Saber utilizar los métodos y técnicas de anadlisis cuantitativos y cualitativos, asi como el método
comparativo.

Students must be able to apply their knowledge to their work or vocation in a professional manner and have
acquired the competences required for the preparation and defence of arguments and for problem solving
in their field of study.

Students must be able to communicate information, ideas, problems and solutions to both expert and lay
audiences.

Students must have acquired knowledge and understanding in a specific field of study, on the basis of
general secondary education and at a level that includes mainly knowledge drawn from advanced
textbooks, but also some cutting-edge knowledge in their field of study.

Students must have developed the learning skills needed to undertake further study with a high degree of
autonomy.

Students must have the ability to gather and interpret relevant data (usually in their field of study) to make
judgements that take relevant social, scientific or ethical issues into consideration.

Trabajo en equipo.

DESCRIPTION OF CONTENTS

Block I: Political communication.

1. Political communication: object and methodology.

Theories of political communication.

3. Political agenda, media agenda and citizens' agenda.

4. Audience democracy, personalization of politics and communication.
5. New technologies and political communication.

6. Electoral campaigns.

Block II: Institutional communication.

7. Institutional communication: objectives, instruments and strategies.
8. New technologies and institutional communication.

9. Crisis management communication.

10. Public policy communication.
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WORKLOAD

PRESENCIAL ACTIVITIES
Activity Hours
Theoretical and practical classes 60,00
Total hours 60,00
NON PRESENCIAL ACTIVITIES
Activity Hours
Attendance at other activities 5,00
Individual or group project 40,00
Independent study and work 35,00
Preparation of lessons 10,00
Preparation for assessment activities 0,00
Resolution of case studies 0,00
Total hours 90,00

TEACHING METHODOLOGY

The transmission and acquisition of knowledge will be carried out, in the first place, through the master
class. The teacher will present the essential contents of the subject, bringing them closer to reality through
the use of current examples, classic texts, cases, legal texts, online materials, etc. The active participation
of the students will be demanded at all times. They will have to have previously prepared the topics to be
discussed in class through study and independent work. Likewise, students are expected to dedicate part
of the time outside the classroom to review the content of each of the lectures. Throughout the course,
various practical activities will be carried out, both individually and in teams. For this, students will have to
use materials provided by the teacher or look for them in institutions, libraries, internet, etc. The activities
carried out in class will require prior preparation of the various topics of study, as well as the consultation
of complementary materials that may be indicated by the teacher. The exercises of the practical activities
must be handed in on the date determined for this purpose, and their reception outside the stipulated
period will not be accepted.

EVALUATION

The evaluation of the course consists of 2 elements, both in the first and in the second call:

a) Exam: at the end of the course there will be a final test on all the contents of the course included in this
teaching guide, whether they have been taught in the classroom or not, and the materials that are included
in the various sessions. This test will have a value of 60 percent of the overall grade.

b) Continuous evaluation: Throughout the semester, practical work and complementary activities of various
kinds will be carried out, which must be delivered on the day indicated by the teacher. This part will have a
value of up to 40 percent of the final grade.in order for the student to achieve points of the continuous
evaluation will have to have attended a minimum of 75% of the class sessions dedicated to it. In addition, in
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order to add the grade obtained in the continuous evaluation (of the practical sessions) to the grade in the
exam, the student must have obtained at least a 4 (out of 10) in the final exam.

The content of all these continuous assessment assignments also constitute course materials and content,
and are therefore eligible for the end-of-course exam. The teacher will explain how each exercise is to be
performed and handed in, and will subsequently hand in the results of the various practical exercises prior
to the exam. The practices (either those not completed or delivered within the stipulated deadline, or those
already completed or evaluated) will not be recoverable after the date of delivery, nor for the second call
(maintaining for this one the grade of the continuous evaluation achieved throughout the semester).

REFERENCES

Basic references:

Canel, M.J. (2007) Comunicacion de las instituciones publicas. Madrid: Tecnos

Canel, M.J. (2008) Comunicacién politica, Madrid, Tecnos.

Crespo, I; Garrido, A; Carletta, I; y M. Riorda (2011) Manual de Comunicacién Politica y Estrategias de
Campania, Buenos Aires: Editorial Biblios.

Crespo, | (coord.) (2016). Diccionario enciclopédico de Comunicacién Politica. Madrid. Centro de Estudios
Politicos y constitucionales (Fragmento subido al aula virtual)

Giansante, G (2015). La Comunicacion Politica Online, Barcelona, UOC.

Mazzoleni, G. (2014) La Comunicacion Politica, Madrid, Alianza Editorial.

Part |

Topic 1

Canel, M.J. ;Qué es la comunicacién politica? en Canel, M.J. (2008) Comunicacion politica, Madrid,
Tecnos. pp. 15-33.

Mazzoleni, G (2014) La comunicacién politica, Madrid, Alianza Editorial, pp. 17-51

Topic 2

Arendt, H. (2005). La condicién humana. Paidés.

Habermas, J. (1997). Historia y critica de la opinién publica. Gili.

Fases y estudios mds representativos. (Capitulo 4) en Teoria de la Agenda-Setting aplicaciéon a la
ensefianza universitaria (Raquel Rodriguez Diaz).Segundo nivel de la agenda setting. (Capitulo 5) en Teoria
de la Agenda-Setting aplicacién a la ensefianza universitaria (Raquel Rodriguez Diaz).

Noelle Neumann, E. (1993). La espiral del silencio. La opinién publica y los efectos de los medios de
comunicaciéon. Communication & Society, 6(1-2), 9-28.

Noelle-Neuman, E. (1995), La espiral del silencio, Barcelona, Tecnos.

Norris, P. (2001). ¢Un circulo virtuoso? El impacto de las comunicaciones politicas en las democracias
post-industriales. Revista Espafola de Ciencia Politica, 7-33.

Lippmann, W. (2003), La Opinién Publica, Madrid, Langre.

Katz, E. y Lazarsfeld, PF. (1979) La influencia personal. El individuo en el proceso de comunicacion de
masas. Barcelona, Editorial Hispano Europea.

Lakoff, G. (2007) No pienses en un elefante. Lenguaje y debate politico. Madrid: UCM.

Horkheimer, M. y Adorno, T. (2009) Dialéctica de la ilustracion. Fragmentos filoséficos.

Topic 3
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Teoria de la agenda-setting; (Capitulo 1) en Teoria de la Agenda-Setting aplicaciéon a la ensefianza
universitaria (Raquel Rodriguez Diaz).

Terminologia; (Capitulo 2) en Teoria de la Agenda-Setting aplicacién a la ensefianza universitaria (Raquel
Rodriguez Diaz).

McCombs, M. (2004). Estableciendo la agenda. El impacto de los medios en la opinién publica y en el
conocimiento. Barcelona, Paidos.

Aruguete, N. (2017). Agenda building. Revisién de la literatura sobre el proceso de construccion de la
agenda mediatica. Signo Y Pensamiento, 36(70), 36-52.

Topic 4

Manin, B. (1998) ;La metamorfosis del gobierno representativo; (Cap. 6) en Los principios del gobierno
representativo. Alianza Editorial, pp. 237 ¢ 287.

Rebolledo, M. (2017) La personalizacién de la politica una propuesta de definicién para su estudio
sistematico, Revista de comunicacién, 16 (2), pp. 147-176.

Manin, B. (1998) Los principios del gobierno representativo. Alianza Editorial (Resto del libro).

Topic 5

Giansante, G (2015). Cémo cambia la politica cuando se encuentra con la red (Cap. 1) en La Comunicacion
Politica Onlina, Barcelona, UOC, pp. 15-54.

Giansante, G (2015). Construir la estrategia de la comunicacién online (Cap. 2) en La Comunicacion
Politica Onlina, Barcelona, UOC, pp. 55-109.

Crespo, |; Garrido, A; Carletta, I; y M. Riorda (2011) ¢(La campafa digital (cap. 9); en Manual de
Comunicacion Politica y Estrategias de Campana, Buenos Aires: Editorial Biblios, pp. 215-252.

Topic 6

Calvo, D., Campos- Martinez, E. y Diez- Garrido, M. (2019). Hacia una campafia computacional:
herramientas y estrategias online en las elecciones espafolas. Revista Espanola de Ciencia Politica, 51,
123-154.

Mazzoleni, G (2014) "La comunicacion de las campafias: propaganda y marketing electoral" (Cap. 5) en La
comunicacion politica, Madrid, Alianza Editorial, 2014 p.p. 143-185.

Canel, M.J. (1998) ¢Los efectos de las campafas electorales;. Comunicacién y Sociedad, vol XI(1), pp. 47-
67.

Martinez i Coma, F. (2008) ¢ Por qué importan las campafias electorales?, CIS, Madrid.

Part Il

Topic 7

Canel, M.J. (2008) ;La comunicacién politica de las instituciones; en Canel, M.J. Comunicacién politica,
Madrid, Tecnos. pp. 83-96.

Canel, M.J. (2007) "El proceso de la comunicacién politica" (Cap. 1.1/1.2) en Canel, M.J. La comunicacién
de las instituciones publicas. Madrid: Tecnos. pp 19-35.

Canel, M.J. (2007) "Comunicar la institucién con estrategia" (Cap 2.) en Canel, M.J. Comunicacién de las
instituciones publicas. Madrid. Tecnos. pp. 68-100.

Canel, M. J., (2018) ;Marco Introductorio; en La Comunicacién de la Administracién Publica: Para
gobernar con la Sociedad. Madrid: FCE, pp. 17-97.

Topic 8

Canel, M. J., (2018) ;Gestionar lo publico en un nuevo entorno digital;, en La Comunicacién de la
Administracién Publica:

Para gobernar con la Sociedad. Madrid: FCE, pp. 147-171.

Elizalde, L. y M. Riorda (eds.) (2013). Comunicacién gubernamental 360. Buenos Aires: La Crujia, pp. 221-
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281.

Canel, M. J., (2018) ;Gestionar lo publico en un nuevo entorno digital, en La Comunicacién de la
Administracion Publica: Para gobernar con la Sociedad. Madrid: FCE, pp. 171-230.

Sanders, K. y Canel, M.J. (2013). En busca de un modelo para el estudio de la comunicacién de
instituciones. En Gutiérrez-Garcia y La Porte, M.T. (Eds.). Tendencias Emergentes en la Comunicacion de
Instituciones. Pp, 29 51.

Topic 9

Pont Sorribes, C. (2013). El debate del riesgo y los medios de comunicacién, en Comunicar las
Emergencias. Barcelona: Editorial UOC.

Pont Sorribes, C. (2013). Las emergencias y los nuevos medios participativos, en Comunicar las
Emergencias. Barcelona: Editorial UOC.

Pont Sorribes, C. (2013). Consideraciones para mejorar la comunicacién en episodios de emergencia, en
Comunicar las Emergencias. Barcelona: Editorial UOC.

Topic 10

Crespo, |.; Medina, R.M.; Garrido, A.; Belinchén, M. y Parodi, J. (2017). {Estamos preparados? La gestion de
la comunicacién de crisis en la administracién publica espafiola. INAP, (capitulo 1).

Moreno, C. (2012). La comunicacién de las politicas publicas y la comunicacién de campafia, Circunstancia
29. "Comunicar gobiernos fiables. Analisis de la confianza como valor intangible del Gobierno de Espana"
en Revista de Estudios de Comunicacion (Canel y Garcia, 2013)
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