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COURSE DATA

DATA SUBJECT

Code: 40073
Name: Master's final project
Cycle: Master's Degree
ECTS Credits: 30
Academic year: 2025-26

STUDY (S)

Degree Center Acad. year Period
2069 - Master's Degree in International Business
Administration Facultat d'Economia 2 Indefinite 

(Individuals)

SUBJECT-MATTER

Degree Subject-matter Character
2069 - Master's Degree in International Business
Administration Master's final project MASTER THESIS PROJECT

COORDINATION

ANDREU SIMO MARIA LUISA

PEREZ CABAÑERO CARMEN

SUMMARY

The project is an extended piece of independent work on a topic which has the approval of the iMBA
programme representatives.

The topic may be suggested by the student or the course team (during seminars, sessions, etc.) but in all
cases the topic has to be connected to the International Marketing specialization. This usually involves an
in depth investigation of one particular aspect of a topic covered by the taught modules or a related aspect
not formally covered.

PREVIOUS KNOWLEDGE

RELATIONSHIP TO OTHER SUBJECTS OF THE SAME DEGREE

 There are no specified enrollment restrictions with other subjects of the curriculum.
 
OTHER REQUIREMENTS
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Students will have completed a Bachelor or Degree studies that has given him/her skills in business
management. Students have taken the subjects of the first and second semester of the master.

COMPETENCES / LEARNING OUTCOMES

 - 

Conocer la complejidad de la gestión internacional de los negocios y comprender los factores clave del
éxito de los proyectos internacionales.

Conocer y evaluar distintas aproximaciones conceptuales y saber utilizar con destreza métodos, técnicas y
herramientas en el contexto empresarial global.

Desarrollar un proyecto de fin de máster sobre un tema de investigación, teniendo en cuenta la necesidad
de síntesis, planteamiento de objetivos, proceso metodológico y aplicación en un contexto internacional.

Ser capaz de identificar y analizar información compleja y con incertidumbre.

Ser capaz de tomar decisiones en situaciones de complejidad internacional y valorar sus consecuencias.

Students should apply acquired knowledge to solve problems in unfamiliar contexts within their field of
study, including multidisciplinary scenarios.

Students should be able to integrate knowledge and address the complexity of making informed judgments
based on incomplete or limited information, including reflections on the social and ethical responsibilities
associated with the application of their knowledge and judgments.

Students should communicate conclusions and underlying knowledge clearly and unambiguously to both
specialized and non-specialized audiences.

Students should demonstrate self-directed learning skills for continued academic growth.

Students should possess and understand foundational knowledge that enables original thinking and
research in the field.

DESCRIPTION OF CONTENTS

1.

2.
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3.

4.

5.

6.

WORKLOAD

PRESENCIAL ACTIVITIES

Activity Hours
Attendance at supplementary activities 0,00
Monitoring and tutoring of the master's thesis 0,00
Presentation and defence of the master's thesis 0,00

Total hours 0,00

NON PRESENCIAL ACTIVITIES

Activity Hours
Independent preparation of the master's thesis 0,00
Preparation of the master's thesis project 0,00

Total hours 0,00

TEACHING METHODOLOGY

The Master Thesis is supported as necessary by a series of lectures, seminars and workshops, aimed at
providing a basis for research philosophy, methodology and methods.

In the International Marketing Research module, students analyze different research methodologies – both
qualitative and quantitative – that can give support and orientation for the empirical research conducted in
his or her Master Thesis. Furthermore, students will receive guidelines from seminars and meetings with
supervisors (one-to-one tutorials) about the following topics:

• The process of development the Master Thesis
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• Selecting the topic for the Master Thesis
• Objectives of the Master Thesis
• Structure of the Master Thesis
• Theoretical context of the Master Thesis
• Research methods for the Master Thesis
• Presentation of research findings and oral presentation of the Master Thesis

The Module Leaders will assign the supervisors based on the topic. The supervisor is a PhD member of the
Department of Marketing at the University of Valencia.

EVALUATION

Written or oral exams consisting of theoretical questions and case studies or other practical exercises.
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