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ECTS Credits: 3

Academic year: 2025-26

STUDY (S)
Degree Center Acad. year Period
2258 - Master's Degree in Digital Society Facultat de Ciéncies Socials 1 First quarter

SUBJECT-MATTER

Degree Subject-matter Character
Redes sociales y nuevas formas de COMPULSORY

2258 - Master's Degree in Digital Society comunicacion

COORDINATION

SUMMARY

PREVIOUS KNOWLEDGE

RELATIONSHIP TO OTHER SUBJECTS OF THE SAME DEGREE

There are no specified enrollment restrictions with other subjects of the curriculum.

OTHER REQUIREMENTS

COMPETENCES / LEARNING OUTCOMES

Apply and integrate the theoretical and practical knowledge gained to analyse real cases of the digital
economy, work, education, culture or governance in the digital society.

Be able to communicate effectively, both orally and in writing, adapting to the characteristics of the
situation and the audience.

Be able to participate effectively in debates and discussions in the field of digital sociology, demonstrating
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effective communication skills, critical thinking and respect for diverse opinions.

Demonstrate a thorough and well-founded understanding of the theoretical and practical aspects of
changes in the labour, cultural, communication and educational environment influenced by digital
transformation.

Demonstrate critical and self-critical reasoning within the field of study, considering aspects such as
professional ethics, moral values and the social implications of the different activities carried out.

Demonstrate knowledge and understanding of social inequalities based on sex and gender within this
specific field of study; integrate the different needs and preferences based on sex and gender into the
design of solutions and problem solving.

Integrate knowledge of economics, law, communication, culture and sociology to address interdisciplinary
problems in the context of the digital society and be able to convey research findings clearly and
unambiguously.

Learn autonomously, making informed decisions in different contexts, making judgements based on
experimentation and analysis and transferring knowledge to new situations.

Propose creative and innovative solutions to complex situations or problems specific to the field of
knowledge, to respond to diverse professional and social needs.

DESCRIPTION OF CONTENTS
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WORKLOAD
PRESENCIAL ACTIVITIES
Activity Hours
Theory 22,50
Classroom practices 7,50
Total hours 30,00

NON PRESENCIAL ACTIVITIES

Activity Hours
Attendance at other activities 0,00
Individual or group project 0,00
Independent study and work 0,00
Preparation of lessons 0,00
Preparation for assessment activities 0,00
Resolution of case studies 0,00

Total hours 0,00

TEACHING METHODOLOGY

EVALUATION
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